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AMENDMENTS 





1. (Amended herein) A method for promoting the selection of an item by 
a pre^tfemiined type of consumer based upon consumer lifestyle and consumer market data * said 

d comprising the steps of: 

gathering the consumer lifestyle and the consumer market data; 
determining one or more representative activities of^aid predetermined type of 
consumer based upon the consumer lifestyle data: 

determining one or more representative uses of ^id item by said predetermined 
type of consumer during said one ot more representative activities based upon the consumer 
market data : and 

creating demand for said item by said predetermined type of consumer based upon 
said one or more representative uses of said item by said/redetermined type of consumer during 
said one or more representative activities through the selection of messaging, brands, p ackaging 
or merchandising . 

2. (Original) The method of promoting the selection of an item of claim 1, 
wherein said step of determining one or more representative activities of said predetermined type 
of consumer comprises analysis of said ope or more representative activities within a 
predetermined length of time. 

3. (Cancelled) 

4. (Amended herein) / Hie method of promoting the selection of an item of 
claim 13, wherein said step of determining one or more representative activities of said 
predetermined type of consumer con/prises analysis of the consumer lifestyle data information. 

5. (Original) Thy method of promoting the selection of an item of claim I, 
wherein said predetermined typl of consumer comprises a home category manager and wherein 
said one or more representative activities is an event selected from the group consisting of wake 
up, breakfast, in transit to wotk, in transit to school, morning break, lunch, afternoon break, after 
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school snack, after school sports, after work workout, dinner, social events, evening snack, and 
shopping. 

6, (Original) The method of promoting the/selection of an item of claim 5, 
wherein said item comprises a beverage and wherein said /one or more representative uses is a 
need selected from the group consisting of refreshment, lift, meal enhancer, socializes re- 
hydration, relaxer, treat, and a tide-me-over. 



7. (Amended herein) The method o/promoting the selection of an item of claim 
6, wherein said step of creating demand for sdid item through the selection of messaging 
comprises messaging directed to said home category manager suggesting use of said beverage as 
said meal enhancer with said dinner. 



8. (Amended herein) The triethod of promoting the selection of an item of claim 
6, wherein said step of creating demand for said item through the selection of messa fmip; 
comprises messaging directed to said hdme category manager suggesting use of said beverage as 
said refreshment during said shopping/ 

9. (Original) The method of promoting the selection of an item of claim 1, 
wherein said predetermined type c/f consumer comprises blue-collar adults and teens and wherein 
said one or moTe representativeActivities is an event selected from the group consisting of after 
school, afternoon, and after work. 

10. (Original The method of promoting the selection of an item of claim 9, 
wherein said item comprises a beverage and wherein said one or more representative uses is a 
need selected from the gpup consisting of refreshment, energy, and a tide-me-over. 

1 1 . (Aihended herein) The method of promoting the selection of an item of 
claim 10, wherein saftd step of creating demand for said item through the selection o f mesfla^inp; 
comprises messaging directed to said blue-collar adults and teens suggesting use of said beverage 
as said energizer during said afternoon- 
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12. (Amended herein) The method of promoting the selection of an item of 

claim 1, wherein said^ste p - of - d e t e rmining ono or - moro ropropcntativo - us e s of said itom by said 
prodotoraiined typo of consum e r during said ono or moi4 repres e ntativ e activitios consumer 
market data comprises gath e ring of consumer purchase information. 



A 



13. (Original) The method of promoting the selection of an item of claim 12, 
wherein said step of determining one or more/representative uses of said item by said 
predetermined type of consumer during said one or more representative activities comprises 
analysis of said consumer purchase informatior 

14. (Amended herein) /The method of promoting the selection of an item of 
consumer of claim 1, wherein said step di creating demand through the selection of messaging 
comprises messaging promoting said item as addressing a need associated with said one or more 
representative uses. 



15. (Amended herein) The method of promoting the selection of an item of 
consumer of claim 1, wherein said step of creating demand through the selection of messag ing 
comprises messaging associating said item with said one or more representative activities. 

1 6. (Amended herein) The method of promoting the selection of an item of 
claim 1, wherein said step of creating demand for said item through the selection of brands 
comprises selection of one or more brands of said item. 

17. fpriginal) The method of promoting the selection of an item of claim 16, 
wherein said one 6r more brands comprise predetermined beverage brands. 

[8. (Original) The method of promoting the selection of an item of claim 16, 
wherein said ino or more brands of said item is a liquid selected fiom the group consisting of 
coffee; tea; water; fruit, vegetable and juice concentrates; fruit, vegetable and juice beverages; 



AO 1012138.! 



PAGE 4/18 * RCVD AT 11/20/2003 12:28:58 PM [Eastern Standard Time] 1 SVR:USPTO-EFXRF-2/2 * DNIS:7467239 1 CSID:4048538806 1 DURATION (mra-ss):0W6 



NOV. 20. 2003 12:38PM SUTHERLAND ASBILL 



NO. 294 P. 5 



5 





isotonic beverages; non-isotonic beverages; milk and milk byproducts; carbonated soft drinks; 
and soft drink concentrate. 

19. (Original) The method of promoting the/selection of an item of claim 16, 
wherein said step of selecting one or more brands comprises selection of one or more food and 
beverage brands. 



20, 



(panceied) 



2 1 . (Amended herein) The inethod of promoting the selection of an item of 
claim 1-39, wherein said step of selecting packaging comprises selection of a predetermined 
package. 

22. (Amended herein) / The method of promoting the selection of an item of 
claim wherein said packaging combes immediate consumption packaging. 



23. (Amended hereiri) The method of promoting the selection of an item of 

claim 1-30, wherein said packaging comprises future consumption packaging. 



24. (Ca^eUed; 



25. (Amended herein) The method of promoting the selection of an item of 
claim 1-34, wherein sajk merchandising comprises bundling the location of said item with a 
different item. 

26. ^Original) The method of promoting the selection of an item of claim 25, 
further comprising messaging promoting said bundling of said item wife said different item. 

27. (Amended herein) The method of promoting the selection of an item of 
claim i-^/ wherein said merchandising oomprises bundling the offering of said item with a 
different it! 
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28. (Original) The method of promoting the selection of an item of claim 27, 
further comprising messaging promoting said bundling of said/item with said different item. 



2?. (Canc^Hed^ 



30, (Amended herein) The raethdo of promoting the selection of an item of 
claim wherein said messaging comprises media advertising. 

31. (Original) The method of promoting the selection of an item of claim 30, 
wherein said messaging is advertising selected from the group consisting of print; radio, 
televisions satellite and cable broadcasting; /internet, e-mail, and computer transmissions; 
telecommunications; event-based marketing; and direct mail. 



32. (Amended herein) The mfethod of promoting the selection of an item of claim 
wherein said messaging comprises in^store displays. 

33. (Amended herein) / The method of promoting the selection of an item of 
claim wherein said messaging copprises out-doors displays. 

34. (Amended herein} The method of promoting the selection of an item of 
claim 1-59, wherein said messagjfag comprises the name of said item and said one or more 
representative uses. 

35. (Amended herein) The method of promoting the selection of an item of 
claims i-3£, wherein said messaging comprises the name of said item and said one or more 
representative activities. 

36. (Original} The method of promoting the selection of an item of claim 1, 
fUrther comprising the sten/ of determining an environment in which said item is offered. 
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37. (Original) The method of promoting the selection of an item of claim 36, 
wherein said environment comprises a retail enviromnent 




38. (Original) Hie method of promoting the/selection of an item of claim 36, 
wherein said environment comprises a virtual environment., 

39. (Original) The method of promoting the selection of an item of claim 36, 
further comprising the step of determining the manner in which said predetermined type of 
consumer selects said item in said environment. 

40. (Original) The method of promoting the selection of an item of claim 39, 
wherein said step of determining the manner in which said predetermined type of consumer 
selects said item in said environment comprises consumer intercept surveys. 



41. (Original) The method of promoting the selection of an item of claim 39, 
wherein said step of determining the manner in which said predetermined type of consumer 
selects said item in said environment comprises analysis of transactional data. 

42. (Original) The method of promoting the selection of an item of claim 39, 
wherein said manner in which said predetermined type of consumer selects said item comprises a 
purchasing trip selected from the grojip consisting of quick mission trips, quick meal solution 
trips, and stock-up trips. 

43. (Original) The method of promoting the selection of an item of claim 39, 
wherein said step of creatir^g depand for said item comprises displays located at a location 
distant from said environment. 



44. (Original) A computer-readable medium having computer-executable 
instructions for performing the steps recited in claim 1. 
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45. (Original) A computer-readable medium having computer-executable 
instructions for performing the steps recited in claim 39. 

46. (Amended herein) A method for promoting the selection of an item in 
a predetermined purchase environment by a predetermined type of consumer, said method 




comprising the steps of! / 
gathering consumer data: / 

determining representative activities of ySaid predetermined type of consumer 
based upon said consumer data: / 

detennining representative uses for daid item by said predetermined type of 
consumer during said representative activities based/upon said consumer data: 

detemiining the manner in whichysaid predetermined type of consumer selects 



said item in said predetermined shopping environhqen t based upon said consumer data: and 

creating demand fohsddjteia^y said predetermined type of consumer in said 
predetermined purchase environment based upon^aid manner in which said predetermined type 
of consumer selects said item and uponYone or more of said uses of said item by said 
predetermined type of consumer during ojieW nfore of said activities ^through the selection of 
messaging, brands, packaging, ormerchaAdisiW : 

47. (Original) The method of promoting the selection of an item of claim 46, 
wherein said predetennined type of consumer comprises a home category manager and wherein 
said representative activities is an efrent selected from the group consisting of wake up, breakfast, 
in transit to work, in transit to schbol, morning break, lunch, afternoon break, after school snack, 
after school sports, after work wbrkout, dinner, social events, evening snack, and shopping. 

48. (Original) TThe method of promoting the selection of an item of claim 47, 
wherein said item comprises a beverage and wherein said representative use is a need selected 
from the group consisting of refreshment, lift, meal enhancer, socialize^ rehydration, relaxer, 
treat, and a tide-me-ovecf 
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49. (Original) The method of promoting the selection of an item of claim 48, 
wherein the manner in which said predetermined type of consumer selects said item comprises a 
shopping trip selected from the group consisting of quick ^fission trips and quick meal solution 
trips. 



50. (Original) The method of promoting the selection of an item of claim 48, 
wherein the maimer in which said predetermined type of consumer selects said item comprises a 
stock-up shopping trip. 

5 1 . (Amended herein) YEhe mefliod of promoting the selection of an item of 
claim 49, wherein said step of creating demajnd for/said item through the selection of messaging 
comprises messaging directed to said home category manager during said quick meal solution 
trip suggesting use of said beverage as said n>^l enhancer with said dinner. 



52. (Amended herein) / The method of promoting the selection of an item of 
claim 50, wherein said step of creating demand for said item through the selection of mesfiA ^Tip; 
comprises messaging directed to said home category manager suggesting use of said beverage as 
said refreshment during said stoc^-up shopping trip. 



53. (Amended herein/ A method for promoting the selection of a beverage 
by a consumer based upon consigner lifestyle data and consumer market data, comprising the 
steps of: 

gathering the Consumer lifestyle data and the consumer market data; 
detennining the daily activities of said consume r based upon consumer lifestyle 

data : 

determining the needs of said consumer for said beverage during said daily 
activitie s based upon consumer market data: and 

rketing said beverage in association with said needs of said consumer for said 
beverage durirrg said daily activitie s through the selection of messaging, brands, packaging, or 
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54. (Amended herein) A method forf determining the effectiveness of an 

occasioned-based marketing campaign for the selection of an item within a purchasing 
environment, comprising the steps of: 

determining the number of said items fleeted within said purchasing environment 
during a first predetermined interval; 

determining one or more types of shoppers for said item in said purchasing 

environment; 

gathering consumer data: 

determining representative activities of said one or more types of shoppers based 
upon said consumer data: 

determining representative ilses for said item during said representative activities 
of said one or more type^of shopper s_basjed upon said consumer data: 

deploying solutions withai said purchasing environment to create demand for said 
item by said one or more types ofthoroeKbased upon one or more of said representative uses of 
said item during one or more of sa^epresekrtative activitie s through the selection of messaging. 
brands, packaging, or merchandisi 

determining the nuihbekof skid items selected within said purchasing environment 
during a second predetermined ifatervaD^aid second predetermined interval occurring after said 
deploying step; and 

determining th6 difference between the number of said items purchased during 
said first predetermined inteyv^Kand said second predetermined interval. 



55. (Origin4l) The method for determining the effectiveness of an occasioned- 
based marketing campaign of claim 54, further comprising the step of detennining the average 
transaction amount for /aid item. 



56. (Original) The method for determining the effectiveness of an occasioned- 
based marketing ca/npaign of claim 55, further comprising the step of detennining the average 
gross profit margh/ for said item. 
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57. (Original) The/method for determining the effectiveness of an occasioned- 
based marketing campaign oj^dkps^6 9 further comprising the step of determining the amount of 
money received based upon sam difprence between the number of said items purchased during 
said first predetermined intervWjaw said second predetermined interval, the average transaction 
amount for said item, and the^rerage gross profit margin for said item. 

58. (Cancelled) 



59. (Amended herein) A method for pnzfraoting the use of an hem by a 

predetermined type of consumer, said method comprising the steps of: 

receiving consumer lifestyle data corresponding to representative activities of said 
predetermined type of consumer; 

storing said data corresponding /to said representative activities of said 
predetermined type of consumer in a marketing database; 

receiving consumer market data corresponding to representative uses of said item 
by said predetermined type of consumer, 

storing said data corresoonding to said representative uses of said item by said 
predetermined type of consumer in said marketing database; 

determining a relationship between said data corresponding to said representative 
activities of said predetennined type of consumer and said data corresponding to said 
representative uses of said item by said predetermined type of consumer activitie s based upon the 
selection of messaging. braAds. packaging, or merchandising : and 

storing said relationship in said marketing database. 



60. original) The method for promoting the use of an item of claim 59, further 
comprising the step of creating messaging associating said item with said relationship. 



61. (Original) The method for promoting the use of an item of claim 60 3 further 
comprisins^tlie step of storing said messagii^g in said marketing database. 
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62. (Original) The method for promoting the,use of an item of claim 61 , further 
comprising the steps of receiving data corresponding to the pfonversion rate of said predetermined 
types of consumers in response to said messaging associating said item with said relationship and 
storing said data corresponding to said conversion rate oftsaid predetermined types of consumers 
in said marketing database. 

63. (Original) The method for promotiiog the use of an hem of claim 62, further 
comprising the steps of receiving data corresponding to the average transaction amount for said 
item and storing said data corresponding to said transaction amount in said marketing database. 

64. (Original) The method for promoting the use of an item of claim 63, further 
comprising the steps of receiving data corresponding to the average gross profit margin for said 
item and storing said data corresponding to/said average gross profit for said item in said 
database. 

65. (Original) The method for promoting the use of an item of claim 64, further 
comprising the step of determining the value of said messaging based upon said conversion rate, 
said average transaction amount for said nem, and said average gross profit margin for said item. 

66. (Amended herein) / A system for facilitating the use of an item by a 
predetermined type of consumer comprising: 

a storage device; and , 

a processor connected to said storage device, 

said storage device storing a program for controlling the processor, 

said storage device storing data representing one or more activities of said 
predetermined type of consumer 

said storage device storing data representing one or more needs of said 
predetermined type of consumer for said item; 

said storage device storing data representing one or more marketing 
solutions promoting the use of said item by said predetermined type of consume r based upon the 
selection of messaging^ brafads. packaging, or merchandising : and 
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said processor operative with said program to receive a request for said 
one or more marketing solutions based upon said one or more activities or said one or more 
needs of said predetermined type of consumer and to provide said one or more marketing 
solutions. 
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